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Education


1996-2001
University of Cincinnati, Cincinnati, OH, Ph.D., Marketing, 2001.

1995-1996
University of Toledo, Toledo, Ohio, MBA, 1996.

1980-1984
University of Toledo, Toledo Ohio, BBA. Marketing Management, 


1984.


1979-1980
Cleveland State University, Cleveland, Ohio.  Business 




Administration.


1975-1977
University of Minnesota, Minneapolis, Minnesota.  Music.


1973-1975
Lewis and Clark College, Portland, Oregon.  Music.

Professional Experience


2001-Present
San Francisco State University, San Francisco, California, Assistant Professor.


1996-2001
University of Cincinnati, Cincinnati, Ohio, Research Assistant.


1995-1996
University of Toledo, Toledo, Ohio, Graduate Assistant.


1989-1994
Ohio Table Pad Company, Toledo, Ohio, National Sales Manager.


1985-1989
United Way of Greater Toledo, Toledo, Ohio, Assistant Campaign 


Director, Account Representative.

1980-1984
The Andersons, Maumee, Ohio, Commodity Futures Broker, 



Commodity Futures Representative, Market Research Assistant.

Honors and Awards



Teaching professor of the year, College of Business, SFSU, 2004.


Best paper in education track, Atlantic Marketing Conference, 2002.

Nominated, Excellence in Teaching award, College of Business, UC, 1998-1999.


Student presenter, Haring Symposium, 1998.

Clement O. Miniger Memorial Scholarship, 1995.

Grants


2001 
Community Service Learning Curriculum Development Award; Office of Community Service Learning, San Francisco Urban Institute. $4,500. 


Dean’s Intellectual Contribution Fund, College of Business, San Francisco State University. $1,250.

Professional and Civic Activities


Service to the University:

Committees:

Faculty Senate 2006-2009


Academic Policies Committee 2006-2009


CTFD (Formerly CET) Advisory Board, 2003-2006.

Undergraduate Curriculum Committee, College of Business, 2004 - 


Grade Appeal Committee, College of Business, 2001-2004 
Faculty Search Committee, Marketing Department, 2001-2002; 2003-2004; 2004-2005; 2005-2006 (chair); 2006-2007.

CUSP II Planning Group: The Academic Experience, 2002.
2005
Associate Dean for Faculty Development Interviewing Committee.

2004
New Faculty Orientation: “The View After a Year or Two at SFSU”, August 12.


New Faculty Orientation:  Workshop on Course Design, August 16.

2003
New Faculty Orientation: “The View After a Year or Two at SFSU”, August 18.


New Faculty Orientation:  Workshop on Course Design, August 20.

2002    Course coordinator Marketing 431 (ongoing).

Office of International Programs, Internet Marketing Plan, service learning project for Internet Marketing Class, Spring semester.
2001    Student Advisor, Marketing Department (ongoing).

Center for Biomedical Laboratory Science, Internet Marketing Plan, service learning project for Internet Marketing Class, Fall semester.


Service to the Profession:

 
2007    American Marketing Association Winter Conference:

                 Discussant: Marketing Knowledge/Teaching session


                 Discussant: Branding/Communications session


                 Session Chair: Consumer Behavior session


            President, Western Casewriters Association Conference
2006
Program Vice President, Western Casewriters Conference.
2005    “Strategic Marketing Management,” BUS 887, a 15-week weekend course for cohort V of the Executive MBA program offered in conjunction with the Center for Extended Learning.

            Abstracts Board Journal of Personal Selling and Sales Management (three year term).

2004
“Strategic Marketing Management,” BUS 887, a 15-week weekend course for cohort IV of the Accelerated MBA program offered in conjunction with the Center for Extended Learning.


GAMA Foundation, Marketing committee, facilitated session on developing industry tools derived from Systems for Success research, June 22, Las Vegas, NV.


GAMA Foundation, Executive Briefing, Systems for Success, May 29, Falls Church, VA.


GAMA Foundation, Falls Church Virginia, Depth Interviews, Executive Briefing, Systems for Success, LAMP Conference, San Antonio Texas, March 16-19.
2001 GAMA Foundation, Falls Church, Virginia; Executive briefing, Industry Priorities Initiative, October 22, Dallas, Texas.
Country Companies Insurance, Bloomington, Illinois, Executive briefing, 
Developmental Relationship Networks, April 23.


GAMA Foundation, Falls Church, Virginia; Focus group sessions, Industry Priorities Initiative,  LAMP Conference, San Diego, California, March 19-21.


GAMA Foundation, Falls Church, Virginia; Executive Interviews, February 2-March 17.

2000 Country Companies Insurance, Bloomington, Illinois; Executive briefing, Developmental Relationship Networks, October 30.


Service to the Community:

2003
Challenge Day, facilitated strategic planning retreat – company vision, November 15.


Challenge Day, strategic marketing plan, service learning project for Graduate Marketing Strategy Class, Summer semester.

2002
Daly City ACCESS, strategic marketing plan, service learning project for Marketing Strategy class, Spring semester.

City of San Carlos parks and Recreation Department, internet marketing plan, service learning project for Internet Marketing class, Spring Semester.
2001   Daly City Parks and Recreation, Internet Marketing Plan, service learning project for Internet Marketing Class, Fall semester.
2000
United Way of Greater Toledo, Toledo Ohio, Loaned Executive Training, August.


1999
Social Health Education, Cincinnati, Ohio; Internet marketing plan, service learning project for Information Technology in Marketing class, Summer quarter.



Cincinnati Shakespeare Festival, Cincinnati, Ohio; Five-year marketing plan, service learning project for Marketing Strategy class, Winter quarter.


Professional Development:


2005    iLearn for Advanced Blackboard Users workshop, Center for the Enhancement of 
  
            Teaching, San Francisco State University, June 6-7.


             Faculty and Staff Retreat at Asilomar, January 26-27.


2003     “Surviving & Thriving at San Francisco State University,” faculty and staff 
     
            retreat at Asilomar, January 21-22.


2002
Direct Marketing Association Educator’s Conference, San Francisco.


2001
AMA Faculty Consortium, Electronic Commerce, Texas A&M University.


1999
AMA, Cleveland chapter, Internet Marketing Conference, Cleveland, Ohio.

1998
CIBER-5 Pedagogy Workshop, Indiana University Center for International Business Education and Research, Bloomington, Indiana.


Professional Affiliations:

American Marketing Association


Society for Consumer Psychology

Community Boards:

Challenge Day, Martinez, California, Board of Directors, 2003- Board President 2005-

Lura and David Lovell Foundation, board of advisors.  2002-


The Mantle, board of directors. 1992-
Research

Journal Articles (peer reviewed)

Mehra, Ajay, Andrea Dixon, Daniel J. Brass and Bruce Robertson, 2006, “The Social Networks of Leaders: Implications for Group Performance and Leader Reputation,” Organization Science, 17 (1), 64-79.


Cole, Jason and Bruce Robertson, 2006, “Using Market Segmentation to Develop a Large-section Web-Enabled Introductory Marketing Course.” Innovate 2 (4), http://www.innovateonline.info/index.php?view=article&id=61 (accessed March 27, 2006).


Robertson, Bruce, Andrea Dixon and David Curry, 2006, “Setting a Research Agenda in Sales and Marketing: Tapping Industry Forward Thinkers,” Journal of Personal Selling and Sales Management, 26 (3).

Mehra, Ajay, Brett Smith, Andrea Dixon and Bruce Robertson, 2006, “Distributed Leadership in Teams: The Network of Leadership Perceptions and Team Performance,” Leadership Quarterly 17 (3) 232-245.


Accepted for publication/forthcoming

“The Role of Developmental Relationship Formation on Student Group performance: A Longitudinal Approach,” Journal of the Academy of Business Education.  With Jason Cole and Sally Baack.

“Business Students and the Internet: Us age and Opinions Regarding the News,” Marketing Educator Quarterly, with William Perttula.

 Conferences (peer reviewed)
2007
“Firefox 1.0: Open Source Marketing,” Western Casewriters Association Conference (March) with Leigh Jin.


“Expanding the Boundaries of the Open Source Community,” Western Casewriters Association Conference (March) with leigh Jin.
2005
“Distributed Leadership in Teams: The Network of Leadership Perceptions and Team Performance” Annual meeting of the Academy of Management (August), with Ajay mehra, Andrea Dixon, and Brett Smith. 


“Dryden Insurance Company: Integrating Multiple Channels of Distribution,” Western Casewriters Association Conference (March) with Andrea Dixon.


“Leading Your Peers in Sales Management: Peer-Level Developmental Relationships as a Determinant of Peer-Level leadership,” National Conference in Sales Management (March), with Andrea Dixon and Ajay Mehra.
2003
“The Social Networks of Unit-Leaders: Implications for Performance and Legitimacy in Multiunit Organizations” Leaders and Social Networks session, Annual meeting of the Academy of Management (August), with Ajay Mehra, Daniel J. Brass, and Andrea Dixon.
2002
“Business Students and the Internet: Usage and Opinions Regarding the News,” published in the Conference Proceedings at the 2002 Atlantic Marketing Association Conference (October), with William Perttula.

Presentations

2006
“How I Teach 900 students out of a 150 Seat Classroom,” 2006 annual conference, DET/CHE (Directors of Academic Technology, California Higher Education), San Francisco, November 30.
2006
“Using Market Segmentation to Develop a Large Section, Web-enhanced Survey Course.” Jason Cole and Bruce Robertson, Authors; Alan McCord, Moderator


May 15, 2:00 PM.  Webcast hosted by Innovate.
2005
“Management Basics,” Guest lecturer, BECA 428, Electronic Media Management, September 6.

2004
“Using Market Segmentation to Develop a Large-section Web-Enabled Introductory Marketing Course.”  Innovative Teaching Strategies for Greater Student Success Workshop, St. Petersburg, FL, November 3, 2004, hosted by Thomson Business Publishing.


“Using Market Segmentation to Develop a Large-section Web-Enabled Introductory Marketing Course.”  College of Business Research Roundtable April 7, 2004.
2002
“Peer Leadership as an Emergent Property of Developmental Relationships: A Social network perspective,” San Francisco State University College of Business working paper series, April
.
2001
“Leading, Coaching, Supervising and Terminating,” guest lecturer, Analysis and Management of Sales, University of Cincinnati, May 3.

“Advertising for Sales Managers” and “The Impact of Unexpected Advertising Tactics on Source versus Product Evaluations: A Conceptual Model and Empirical Test,” guest lecturer, Advertising Management, University of Cincinnati, February 29.

1998
“Does the Webcounter Count?  An Empirical Investigation of Peripheral Cues on the Internet.”  Haring Symposium, Indiana University.
Industry Research
2006
Textbook chapter format evaluation for Principles of Management to support launch of Student Achievement Series for Houghton Mifflin Company.  Extra Credit project for Marketing 431 class, Spring 2006.

2003
“Systems for Success: Keeping the Right People.” Industry best practices study sponsored by the GAMA Foundation, Falls Church, VA., with Andrea Dixon, Susan Schertzer, Carol Walsh, Diana Haibel and Jeanne Johnson.
2001
“Industry Priorities Initiative: A research Agenda for the GAMA Foundation.” October. sponsored by the GAMA Foundation, Falls Church, VA., with Andrea Dixon, David Curry and Jeff Camm.
2000
“American Network of Community Options and Resources (ANCOR): Membership Survey, June, sponsored by ANCOR, Alexandria, VA. 
Work in Progress:

“Leading Your Peers in Sales Management: Peer-Level Developmental Relationships as a Determinant of Peer-Level leadership,” working paper targeted for Journal of Marketing or Journal of Personal Selling and sales Management.
“The Impact of Developmental Relationships on Field Leaders’ and Field Sales Representatives’ Creativity, Stress and Performance,” a social network analysis of developmental relationships.  With Andrea Dixon and Ajay Mehra. Working paper.

“Dryden Insurance Company: Integrating Multiple Channels of Distribution,” working paper targeted for Case Research Journal.
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