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The Interactive Connection
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By [ 1L Jommson

oI times we e 5o fast, we can’t see
witere we are poing. That often seems
to be the situation with journalism in
the Digital Age. Two surveys of com
puter use in LLS. journalism in the past year are
pointing to some clear landmarks, Mot only do
they show where we were, they suggest strong in-
dications of where the industry is headed.

Last wear, Bruce Garrison, a professor aof jour-
nalism at the University of Miami, analveed the
responses from the staffs of 208 Sunday newspa-
pers with circudations of 200000 or more. He wantid
1o determine the degree to which reporters and
editors are using the wols of computer-assisted
reporting. He also want-
ed to find out what
specific tools are being
prul tex thee task,

Later m the vear, Seve
Rass, a professor at the
Columbia University
Laraduate School of Jour
ralisrm, s Don Middle-
berg, chairman of Mid-
dleberg % Associates
public relations consul-
tants, teamed wp o sur
vey &, 000 writers, reporters, and editors, Theey
warnied to know the extent to which the media are
using digital channels to receive information.

Together, the two studics get at the two forms
of the reportorial process. The former focuses on
the reporter as the activist in the process, going
atter the data that could suggest ideas for news
stories and which, upon analysis, contribute to
the final stery 1o be passed on to readers or lis
teners. The second study, maotivated no doubt
b perspective of the public relations practition-
er wondering how 1o get his message to the press
efficienitly, highlights the reporterfoditor as the rel-
atively passive recipient of the story tip/eadidata,

Here are highlights of the Garrison study:

w Two-thirds (663 percent) of the newspapers
usc computers for some type of reporting. Mear
Iy half {47.1 percent) had created a CAR desk or
team or planned to in the oreseeable firture.

= Macintosh computers were used by only 12.4
percent of the newspapers for reporting. Of the
IBM/ Intel-based CPUs used by the remaining 87
percent, nesaely hall wepe 486 machines. (The Pen
tium systems had not gained widespread use, but
that was in the spring of "94. Price reductions have
e the Pentium machines more affordable ]
- XWWrite was the most-used word processing
program (23,1 percent], “but WordPerfect and
Word are becoming more commen.”

o There was a tight three-way race in terms of

.

spreadsheet programs: Excel was used in 16,8 per-
cent af the nesesroams, Lotus 1-2-3 1o 163 percent,
and Cusattro Pro by 13 percent.
o Paradocs was the fl;af“.il‘uim.‘:ir'm]:.-'.x'ix package se-
lected by 38.3 percent of the users, while nearly
# cquarter wsed FoxPro.

What arc journalists not doing?
" Most newspapers were not yet using conput-
eT mapping programs (83.2 percent said “none”
or did mot answer 1he gpuestion .
@ Only [4.4 percent were using specialized sta-
tistical software such as SPSS or SAS.
o Perhaps maost surprising, only 7.2 percent of
the papers reported the use of personal infor
mation managers—software that keeps track of
ks, numbers, appointments, and to-do lists.

Newspapers slow

to embrace advances

™

in computer world
Even so, on-line services first
step in electronic reporting

What was not surprising was that tapping on-
line resources was the papers’ first step into CAHR,
Im 1994, abowut 60 percent i'lf[]'ll.'dil'i!!.l’ papers wsed
on-line services.

Thas dewetails with the findings of the Ross/Mid

dleberg report, “The Media in Cyberspace™
o Sixteen percent of respondents said they and
their staffs use on-line services daily, Another thind
said they dial in to digital resounces—E-mail, data-
Pazes, BESs—at least weekly.
o Almiost three-gquarters of the non-fredance re-
spondents and all freelancers had floppy droves on
their desktops amd were receptive to information
corming to them on a disk. Sech was not the case
for CD-ROMs.

“Although freclancers (33 percent ) and art de
partments [32 percent] hase CO-ROB drves, only
a few editors (11 percent) and reporters (6 per-
cemt) at magazines and newspapers do.

o Sl “two-thirds {58 percent] of editors at
dailies say they will wani electronic images rather
than slides or photos in two years™

o A year ago, CompuServe was used by the most
respondents (35 percent], with the Infernet sec-
ond at 23 percent. America Online was used by
21 percent of the respondents. @

JLTC " Toen™ fodinsom, a professer ard Sar Francisco
based comsedrant, con be reached on CompmServe
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